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Mobile Ad Degree 2007/2008 Survey Results & Trends
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TREND: Beyond the Click
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Most compelling metrics to measure mobile success
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TREND: Multimedia Progression
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TREND: Leveraging Communities
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Most exciting technical and content advances
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TREND: Leading Industries
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Mobile campaigns plans for vertical industries
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TREND: User Experience
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What would most encourage you to become more active in mobile advertising?
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About Mobile Ad Degree
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the mobile media authority Research for the Right Decision™
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